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Drinksbiz is the independent bi-monthly magazine dedicated to New Zealand’s drinks 
industry. It is read by a wide audience across liquor retail, hospitality, production, 
distribution, brand and marketing.  

Published by Trade Media Limited, Drinksbiz has a 33-year history as the ‘go-to’ magazine 
for the New Zealand drinks industry. 

Each issue of Drinksbiz lands on the bars, counters and board room tables of liquor 
retailers, bars and restaurants across New Zealand, as well reaching those who design, 
produce and market associated products for the liquor industry. 

It also has an online platform at drinksbiz.co.nz offering the latest industry news and 
catalogue of current and back issues, as well as a fortnightly e-newsletter. 

Drinksbiz Editor Victoria Wells is a journalist who has written extensively across the drinks 
and food industries for 20 years. Respected industry figures such as wine writer Joelle 
Thomson and beer columnist Michael Donaldson offer expert commentary and reviews in 
each issue. 

In every issue of Drinksbiz: 

• Latest industry news and product releases 

• Feature stories on industry trends and developments 

• Profiles of key figures in the New Zealand drinks industry 

• Market round-ups across beer + cider, wine, and spirits categories 

Drinksbiz is your essential guide to reaching those who matter to you in the 
New Zealand drinks industry. 
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What our advertisers say…
“Drinksbiz is an important publication for us 
to advertise in to keep the trade informed 
about the brands in our portfolio. The 
magazine always provides a comprehensive 
update on industry and trends, and category 
reports. The Drinksbiz team are very easy to 
work with and are determined to produce 
the best trade magazine they can.”

Bho Patel – Head of Marketing, Federal Merchants 
& Co

“At Giesen Group, we are continually 
innovating and launching new products, 
so for us, Drinksbiz is a perfect advertising 
partner to help us reach our target trade 
audience in New Zealand. Roger, Victoria 
and Joelle provide fabulous service and 
great content, and are always supportive of 
any new product launches in their magazine.” 

Angela Flynn – Marketing Manager, Giesen Group

“Roger and the team at Drinksbiz are leading 
the charge with their publication. They are 
the perfect icebreaker for our extending arm 
of innovation, ensuring we get the best cut 
through across the hospitality industry.” 

Mark Neal – Co-founder, Scapegrace Distilling Co.  

“We have found our association with 
Drinksbiz to be mutually beneficial for 
both our companies. Tickety-Boo Liquor 
is a spirit-only portfolio and we find that 
Drinksbiz understands our category and 
reaches exactly the trade demographic we 
need it to. The content is informative as a 
reader and well presented as a supplier. 
They understand that our relationship is a 
partnership.” 

Kevin Rowe – Managing Director, Tickety-Boo Liquor

“Drinksbiz is a key supplier for Saverglass. 
With excellent reach, great service, 
flexibility and communication we find 
Drinksbiz to be a superb tool to reach 
customers.” 

Karen Bullen – Saverglass NZ

“The service I’ve received from Roger has 
always been very quick and effective and he 
is always keen to get a solution that works 
for both parties. I’ve always been very 
happy with the final product.”

Simon Warren – Senior Brand Manager, Lion NZ
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Who reads Drinksbiz?
• Every issue of Drinksbiz is delivered to liquor retailers, bars and 

restaurants across New Zealand, reaching key decision-makers. 

• The Drinksbiz audience includes liquor retail and hospitality owner/
operators, frontline hospitality staff at bars, pubs and restaurants, 
clubs, supermarkets, gourmet food stores, hotels, brewers, distillers, 
winemakers, PR and marketing companies 

• The mailing list is updated constantly with relevant key decision-makers 
and drinks businesses to ensure maximum effectiveness for advertisers 

• Each copy of Drinksbiz has a long shelf life, with readers and advertisers 
referring to back issues for essential drinks information. 

How can Drinksbiz help you? 
Drinksbiz is a glossy, full colour, content-rich magazine printed on high 
quality paper to create an enjoyable experience for the reader and to 
showcase content to its best effect. 

We offer a wide range of promotional options, from premium brand 
advertising placements, to content creation for company profiles and 
product showcases, through to ad design. 

We also have an online platform at drinksbiz.co.nz and a regular 
e-newsletter with advertising and promotional options available. 

Our advertising clients span the drinks industry and include new artisan 
producers, distributors, and major global drinks brands. 

If you have a product to promote or a story to tell, appearing in Drinksbiz 
puts you in front of the right people. 

Our readers are the drinks industry owner/operators making purchasing 
decisions, the frontline hospitality staff making recommendations to 
customers, and a wide range of professionals involved in the creation, 
marketing, distribution and sale of beer and cider, wine, spirits and mixers. 

Get in touch today to find out how Drinksbiz can help you. 
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Issue Date/ Category Reports Booking & Material Deadline Publication Date/In trade by

FEBRUARY / MARCH 2023

Vodka / Sauvignon Blanc / Beer and Cider Thursday, 26 January 2023 Tuesday, 7 February 2023

APRIL / MAY 2023

Whiskey and Bourbon / Chardonnay / Beer and Cider Thursday, 23 March 2023 Monday, 3 April 2023

JUNE / JULY 2023

Scotch Whisky / Pinot Noir / Beer and Cider Thursday, 25 May 2023 Tuesday, 6 June 2023

AUGUST / SEPTEMBER 2023

Rum / Syrah, Shiraz, Merlot / Beer and Cider Thursday, 27 July 2023 Monday, 7 August 2023

OCTOBER / NOVEMBER 2023

Gin / Aromatic Whites / Beer and Cider Thursday, 21 September 2023 Monday, 2 October 2023

DECEMBER 2023 / JANUARY 2024

Tequila, Mezcal / Bubbles, Rosé / Beer and Cider Thursday, 23 November 2023  Monday, 4 December 2023

2023 Publishing Calendar
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Premium Placements

Advertising RatesStandard placements

Front Cover
Includes:
- Front Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared 

in collaboration with Drinksbiz editorial and design team

Cover Wrap
Includes:
- Front Cover of Drinksbiz
- Outside Back Cover of Drinksbiz
-  DPS ‘cover story’

Drinksbiz with...
A promotional feature about your brand or business written 
and designed by the Drinksbiz team in the magazine’s editorial 
style. You can supply background information or we can create 
the content based on an interview. (Minimum full page feature. 
Imagery must be supplied.) 

Showcase
A promotional showcase for your brand or business. Copy and 
imagery must be supplied. Available from 1⁄4 page size to double 
page spread.

Ad space 1x 3x 6x

Front Cover Package FC $9,750 POA POA

Cover Wrap Package FC POA POA POA

Outside Back Cover FP $5,500 POA POA

Inside Front Cover DPS $7,250 POA POA

Front or back cover 
gatefold

IBG POA POA POA

Drinksbiz with... DPS or FP POA POA POA

Double page spread DPS $6,750 $5,750 $4,950

Full page FP $3,950 $3,450 $3,250

Half page HPH, HPV $2,750 $2,350 $2,050

Third page TPH, TPV $2,250 $1,850 $1,650

Quarter page QPV, QP $1,850 $1,550 $1,350

All prices exclusive of GST and net of agency commission.
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DRINKSBIZ WITH LIQUORLAND

Meeting the challenge
When the COVID-19 lockdown brought New Zealand retail to a virtual 
standstill, Liquorland CEO Brendon Lawry says the business and its 
Franchisees rose to the challenge and are now planning for the future

What have the past few months 
been like for Liquorland? 
A combination of scary, confusing, and 
bizarre. COVID-19 has changed the way 
we do many things forever: the way we 
work, and what customers will expect 
from us. There are still a number of 
challenges ahead and the commercial 
impact of C-19 has a long way to go. But 
as a business I think we’ve learnt a lot, 
built resilience, come closer as a team 
and strengthened the trust with our 
customers. 

How did Liquorland manage its 
COVID-19 response? 
We set out very early to focus hard on 
the things we could control. We didn’t 
want anything that took the energy and 
focus from what I think has been the most 
important role the Liquorland Support 
Office has played for the network. 

On behalf of our Franchisees, we 
became experts in the wage subsidy, to 
the point that we were asking so many 
questions of MBIE that they allocated 
us our own account manager! We also 
became experts on the obligations under 
each Alert Level and ensured we had a 
platform the Franchisees could access to 
get information as quickly as possible. 

Being part of Foodstuffs generated 
an advantage for us too. We were part 
of a daily crisis meeting where we got 
to understand the direction they were 
getting from government and agencies 
under their ‘essential service’ status. 

We got to understand well ahead 
of time what our obligations were (or 
likely to be) at each Alert Level and then 
could liaise with our own Liquorland 
advisory council to design the plans to 
communicate these under each Alert 
Level. We were also working with local 
licensing authorities and councils around 
New Zealand.

How did you remove financial 
pressure for Franchisees?
We couldn't remove all the financial 
pressure, but before the end of week one 
of lockdown we announced a significant 
injection of funds to all Franchisees who 

needed it, as well as agreements to defer 
all our relevant Franchise charges. 

We negotiated support packages of 
extended credit (or similar) with our key 
supply partners, negotiated on behalf 
of some Franchisees with landlords and 
organised all the necessary PPE for stores 
(in case it was needed) and had a contact 
tracing tool ready to go, specific to each 
store. 

How did you prepare to start up 
again?
We focused on the fastest start possible 
out of Alert Level 4. We implemented 
the changes we needed on our Click and 
Collect site, negotiated our promotional 
activity to re-start in different timeframes, 
and worked with our agency and printers 

saviour for us for the two weeks of Alert 
Level 3. The volume of orders and the 
turnover far exceeded even our most 
optimistic predictions. 

By the end of day one, we had over 
3000 customer comments (via our online 
customer feedback tool)  about the 
experience on the website and at store 
at pick-up. It was a far higher rate of 
commentary vs. normal trading and was 
overwhelmingly positive. We think use of 
Click and Collect will stay high… it’ll just 
become part of the new way that people 
will shop.

Where to from here? 
The condition of the economy, the health 
of the traditional retail sector, the impact 
of a significantly reduced tourism sector 

“In the face of the toughest 
trading conditions anyone has 
ever experienced we’ve seen 
the quality of our network 
firmly on show.”  

– Brendon Lawry, CEO Liquorland

to get mailers re-organised and delivered. 
We did the same thing in planning for 
Alert Level 2, even though at the time it 
went to print we didn’t know how we 
were going to be allowed to trade.

How did Franchisees respond? 
They’ve been simply amazing. In the face 
of the toughest trading conditions anyone 
has ever experienced we’ve seen the 
quality of our network firmly on show. 
The plans the store teams had around 
managing physical distancing, picking 
tens of thousands of orders for Click and 
Collect and delivery was awesome. 

How successful was Click &  
Collect for Liquorland?
Our Click and Collect website was a 

and the way we and the rest of New 
Zealand manage COVID-19 to ensure 
no future outbreak is all going to have 
a massive bearing on Liquorland and all 
other retail in New Zealand. 

The most important work-stream 
is continuing to focus on what we 
can control and meeting customers’ 
expectations. 

It’s our feeling that Kiwis are more 
aware now than ever that how and where 
they spend their money has a material 
impact, and we want to respect that and 
ensure that we continue to earn the right to 
have customers shop with us (be it online, 
Click and Collect or physically in-store) and 
that they recognise we care, and provide an 
experience that they talk about.

* Shopper Tracker Statistics 2019.

liquorland.co.nz

Liquorland is New Zealand’s premium 
liquor franchise with over 125 stores 
nationwide. Liquorland benefits include:

• • Excellent supplier terms

• • Support office expertise in operations,
merchandise, finance, IT and marketing

• Annual profit share rebate

• • Fly Buys, Airpoints and Click & Collect

• • Ongoing product and service training

• • National promotional and marketing programme

• • Nearly 40 years’ experience as a Franchisor

• • Alignment with Foodstuffs NZ

• • New Zealand’s most preferred liquor retailer*

If you’re interested in becoming a Liquorland franchisee 
please email enquiry@liquorland.co.nz  
or phone Dave Yurak on 027 457 2210

If you are a customer focused 
retailer with a passion for our 
industry, now is an exciting  
time to join us. 

Online and e-news
A range of online advertising and promotional options are available in the Drinksbiz e-newsletter and on our website.  
Contact Roger Pierce for more details m 0274 335 354  e advertising@drinksbiz.co.nz
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Ad space Specifications

Front Cover Package
Includes:
- Front Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared in collaboration with 
Drinksbiz editorial and design team  

FC

Cover: 210mm wide x 297mm high

8mm bleed on left edge to include spine. Minimum 
of 3mm of bleed on top right and bottom edges. 
Template available on request.

NOTE: Please leave 60mm space from the top of the 
page for the Drinksbiz masthead

Cover Wrap Package
Includes:
- Front Cover of Drinksbiz
- Outside Back Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared in collaboration with 
Drinksbiz editorial and design team  

FC

Cover: 210mm wide x 297mm high or 
Full wrap: 420mm wide x 297mm high  
+ 3mm of bleed on all edges 
NOTE: Please leave 60mm space  from the top of the 
page for the Drinksbiz masthead

Outside Back Cover FP 210mm wide x 297mm high + 3mm of bleed on all 
edges

Inside Front Cover DPS 420mm wide x 297mm high + 3mm of bleed on all 
edges 

Front or back cover gatefold IBG Full page (see below) plus gatefold page 207mm wide x 
297mm high + 3mm of bleed on all edges 

Double page spread DPS 420mm wide x 297mm high  
+ 3mm of bleed on all edges 

Full page FP 210mm wide x 297mm high  
+ 3mm of bleed on all edges 

Half page horizontal
Half page vertical

HPH
HPV

190mm wide x 128mm high
85mm wide x 276mm high

Third page horizontal
Third page vertical

TPH
TPV

190mm wide x 79mm high
50mm wide x 276mm high

Quarter page vertical
Quarter page

QPV
QP

42mm wide x 265mm high
85mm wide x 128mm high

DPS FP QPV QPTPH TPVHPH HPVFC

Specifications

MATERIAL DELIVERY
Files may be sent to Drinksbiz via email to 
advertising@drinksbiz.co.nz. Please ensure all files 
are of high-resolution CMYK PDF.

Technical specifications
Images may be subsampled to a minimum of 300dpi; image compression 
should be at the highest available JPEG quality setting. All fonts must 
be embedded in the PDF or converted to paths. Embedded fonts must 
not use CID/Indentity-H encoding. Please ensure the PDF is created as 
Composite CMYK, with all transparencies flattened, using Acrobat 5 
compatibility (PDF version 1.4).

Advertisements must be correctly sized (to A4 specs) as listed, and full 
page ads must include 3mm bleed. Please supply a single PDF file only – do 
not include any other documents, images or fonts.

Colours should be specified as CMYK, and all images should be 
CMYK separated – suggested separation specs are UCR separation, 95% 

black limit, 320% total CMYK ink cover, approx 15% midtone dotgain. If 
you expect a colour match, you must provide an accurate colour proof 
of your advertisement at actual size. Note that desktop colour inkjet 
or laserprints are not considered to be accurate colour proofs. You are 
responsible for ensuring that any supplied files are correct and colour-
accurate – Drinksbiz will not provide colour proofs prior to printing.

Other formats
If you are unable to supply artwork as PDF to our specification, other 
formats may be acceptable – please email advertising@drinksbiz.co.nz 
to discuss this before sending any artwork. Note that formats other than 
PDF may incur an additional processing charge, or be rejected if supplied 
without prior consultation.

We reserve the right to charge for any extra work required, or to 
reject any advertisement that does not meet our standards. Drinksbiz 
will not be responsible for any errors in supplied advertising material, 
and we will not provide a proof of your advertisement prior to printing. 
Please ensure you have checked and approved the actual file and 
printout you are supplying.


