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Drinksbiz is the independent bi-monthly magazine dedicated to New Zealand’s drinks 
industry. It is read by a wide audience across liquor retail, hospitality, production, 
distribution, brand and marketing.  

Published by Trade Media Limited, Drinksbiz has a 33-year history as the ‘go-to’ magazine 
for the New Zealand drinks industry. 

Each issue of Drinksbiz lands on the bars, counters and board room tables of liquor 
retailers, bars and restaurants across New Zealand, as well reaching those who design, 
produce and market associated products for the liquor industry. 

It also has an online platform at drinksbiz.co.nz offering the latest industry news and 
catalogue of current and back issues, as well as a fortnightly e-newsletter. 

Drinksbiz Editor Victoria Wells is a journalist who has written extensively across the drinks 
and food industries for 20 years. Respected industry figures such as wine writer Joelle 
Thomson, beer columnist Michael Donaldson, and UK spirits writer Sarah Miller offer 
expert commentary and reviews in each issue. 

In every issue of Drinksbiz: 

• Latest industry news and product releases 

• Feature stories on industry trends and developments 

• Market round-ups across beer + cider, wine, and spirits categories 

Drinksbiz is your essential guide to reaching those who matter to you in the 
New Zealand drinks industry. 
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What our advertisers say…
“Drinksbiz is an important publication for us 
to advertise in to keep the trade informed 
about the brands in our portfolio. The 
magazine always provides a comprehensive 
update on industry and trends, and category 
reports. The Drinksbiz team are very easy to 
work with and are determined to produce 
the best trade magazine they can.”

Bho Patel – Head of Marketing, Federal Merchants 
& Co

“At Giesen Group, we are continually 
innovating and launching new products, 
so for us, Drinksbiz is a perfect advertising 
partner to help us reach our target trade 
audience in New Zealand. Roger, Victoria 
and Joelle provide fabulous service and 
great content, and are always supportive of 
any new product launches in their magazine.” 

Angela Flynn – Marketing Manager, Giesen Group

“Roger and the team at Drinksbiz are leading 
the charge with their publication. They are 
the perfect icebreaker for our extending arm 
of innovation, ensuring we get the best cut 
through across the hospitality industry.” 

Mark Neal – Co-founder, Scapegrace Distilling Co.  

“We have found our association with 
Drinksbiz to be mutually beneficial for 
both our companies. Tickety-Boo Liquor 
is a spirit-only portfolio and we find that 
Drinksbiz understands our category and 
reaches exactly the trade demographic we 
need it to. The content is informative as a 
reader and well presented as a supplier. 
They understand that our relationship is a 
partnership.” 

Kevin Rowe – Managing Director, Tickety-Boo Liquor

“Drinksbiz is a key supplier for Saverglass. 
With excellent reach, great service, 
flexibility and communication we find 
Drinksbiz to be a superb tool to reach 
customers.” 

Karen Bullen – Saverglass NZ

“The service I’ve received from Roger has 
always been very quick and effective and he 
is always keen to get a solution that works 
for both parties. I’ve always been very 
happy with the final product.”

Simon Warren – Senior Brand Manager, Lion NZ
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Who reads Drinksbiz?
• Every issue of Drinksbiz is delivered to liquor retailers, bars and 

restaurants across New Zealand, reaching key decision-makers. 

• The Drinksbiz audience includes liquor retail and hospitality owner/
operators, frontline hospitality staff at bars, pubs and restaurants, 
clubs, supermarkets, gourmet food stores, hotels, brewers, distillers, 
winemakers, PR and marketing companies 

• The mailing list is updated constantly with relevant key decision-makers 
and drinks businesses to ensure maximum effectiveness for advertisers 

• Each copy of Drinksbiz has a long shelf life, with readers and advertisers 
referring to back issues for essential drinks information. 

How can Drinksbiz help you? 
Drinksbiz is a glossy, full colour, content-rich magazine printed on high 
quality paper to create an enjoyable experience for the reader and to 
showcase content to its best effect. 

We offer a wide range of promotional options, from premium brand 
advertising placements, to content creation for company profiles and 
product showcases, through to ad design. 

We also have an online platform at drinksbiz.co.nz and a regular 
e-newsletter with advertising and promotional options available. 

Our advertising clients span the drinks industry and include new artisan 
producers, distributors, and major global drinks brands. 

If you have a product to promote or a story to tell, appearing in Drinksbiz 
puts you in front of the right people. 

Our readers are the drinks industry owner/operators making purchasing 
decisions, the frontline hospitality staff making recommendations to 
customers, and a wide range of professionals involved in the creation, 
marketing, distribution and sale of beer and cider, wine, spirits and mixers. 

Get in touch today to find out how Drinksbiz can help you. 
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Issue Date/ Category Reports Booking & Material Deadline Publication Date/In trade by

FEBRUARY / MARCH 2024

Vodka / Sauvignon Blanc / Beer and Cider Thursday, 25 January 2024 Wednesday, 7 February 2024

APRIL / MAY 2024

Whiskey and Bourbon / Chardonnay / Beer and Cider Thursday, 21 March 2024 Wednesday, 3 April 2024

JUNE / JULY 2024

Scotch Whisky / Pinot Noir / Beer and Cider Thursday, 23 May 2024 Wednesday, 5 June 2024

AUGUST / SEPTEMBER 2024

Rum / Syrah, Shiraz, Merlot / Beer and Cider Thursday, 25 July 2024 Wednesday, 7 August 2024

OCTOBER / NOVEMBER 2024

Gin / Aromatic Whites / Beer and Cider Thursday, 19 September 2024 Wednesday, 2 October 2024

DECEMBER 2024 / JANUARY 2025

Tequila, Mezcal / Bubbles, Rosé / Beer and Cider Thursday, 21 November 2024  Wednesday, 4 December 2024

2024 Publishing Calendar
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BEER REPORT

The weather is warming up – fill the fridges and 
shelves with the latest new releases…

here
 comes the sun
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Premium 
alcohol 
stays strong 
MARKET RESEARCH firm 
Euromonitor International says 
that its research shows premium 
alcohol brands have continued to 
grow and sell in the face of the 
global cost of living crisis.

Spiros Malandrakis, Head of 
Alcoholic Drinks at Euromonitor 
International, said that from 
champagne to ultra-premium 
English gin, and tequila to prestige 
dark rum all the way to non-
alcoholic spirits and aperitivo-
embracing bitters, premiumisation 
remains firmly in the spotlight.  

“This is premiumisation 
against all the odds. Aspirational 
momentum is overcoming the 
cost of living crisis. In fact, iconic 
segments that are now intricately 
associated with aspirational 
consumption and increasingly 

We round up some of the latest 
research around the beverage 
and hospitality industries…

Brands need to tap into 
holidaying consumers
RECENT RESEARCH from CGA by NIQ (provider of on-premise consumer 
intelligence) has found that holidaying consumers present an opportunity 
for New Zealand’s on-premise industry.

The CGA by NIQ Pulse+ Report* found that 89% of New Zealand 
consumers plan to take a holiday in the next 12 months, and almost half 
of them intend to travel within the country. Hotels emerge as the most 
preferred accommodation type, attracting 53% of holidaymakers. 

It found that 70% of holidaymakers intend to indulge in on-premise 
experiences, with casual dining the leading choice for 84% of those 
surveyed. However, 44% of holidaymakers also planned to enjoy dining 
and drinking within the comfort of their own room or accommodation – 
identifying that brands and operators should cater to consumers’ food and 
drinks needs within hotels, too.

CGA by NIQ says that this highlights the importance of suppliers focusing 
strategically on hotels in specific locations and better understanding their 
guests’ preferences in order to maximise brand and category engagement.

New Zealand’s holidaymakers also offer brands and operators a distinct 
opportunity to promote experimentation with new products, as 52% of 
consumers admit to being more adventurous with their food and drink 
choices while on holiday. This creates an ideal avenue for businesses to 
introduce innovative offerings and stimulate consumption in new drink 
categories and brands.

 Find out more at cgastrategy.com 
  
* CGA by NIQ Pulse+ Report August 2023

  Facts 
& figures

FEATURE – FACTS AND FIGURES
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FEATURE – FACTS AND FIGURES

Kiwis stick with 
premium dining
KIWIS MAY be eating out less as the cost of living soars to its highest 
level in decades, but new data from online reservation platform 
ResDiary suggests they are not prepared to sacrifice premium venues on 
special occasions.

ResDiary’s analysis of diner behaviour has found that while venues 
across New Zealand have suffered a rise in cancellations during frequent 
interest rates hikes, those least affected are premium dining locations.

It shows that bookings for higher-end establishments (of more 
than $80 per person) are almost double the number of 2021, and 

diners are making reservations further 
ahead to ensure they can eat at their 
preferred location.

“Premium venues account for 6.2% of 
all bookings in New Zealand, up nearly 
50% from a 3.2% share of bookings in 
2021,” says Rebecca Zeitunian, ResDiary 
APAC Head of Growth. “This is a stark 
contrast to Australia, where there’s 
been nearly a 30% (28%) decline in 
premium and fine dining venues since 
January 2022.”

When comparing the timing of New Zealand hospitality bookings 
across a spectrum of dining levels with the timing of interest rate 
increases, ResDiary data showed the interest rate highest hike in 
November 2022 coincided with a 75% increase in cancellations 
across all its Cloud-booking service customers, when compared with 
November 2021. That is approximately 30,000 reservations across 
the country. 

A key stand-out trend over the past two years has been an increase 
in booking lead times with New Zealanders making reservations nearly 
twice as far ahead. In 2021 people made bookings 5.5 days ahead of 
schedule, compared to 9.62 days ahead in 2023. 

 Find out more at resdiary.com 

higher end offerings are among 
the top sales performers,” said 
Malandrakis. 

Euromonitor International says 
that the purchase of premium 
wines, spirits and non-alcoholic 
alternatives by consumers during 
the steepest inflationary spirals in 
modern history reflects the diverse 
range of consumer behaviours 
and motivations that exist within 
a population. 

For many consumers, indulging 
in premium products is seen as a 
way to enjoy occasional luxuries, 
or as a form of escapism. 

The consumption of premium 
wines and spirits can also be 
viewed as a status symbol or a 
reflection of personal taste and 
sophistication. Some consumers 
are willing to allocate a portion 
of their income to maintain their 
desired lifestyle, impress others 
and demonstrate their social 
standing or expertise in the field of 
wines and spirits. 

“The inexorable march towards 
ever more premium offerings has 
been a key theme and driver for 
the alcohol industry for decades 
and there is no category that 
remains impervious to the trend’s 
relevance and long-term appeal,” 
noted Malandrakis.  

“As one of the steepest 
inflationary spirals in modern 
history places extraordinary 
pressure on drinkers’ discretionary 
incomes, the premiumisation 
mantra is being put to the test and 
the results are proof of how solidly 
embedded it has now become.  

“Contrary to expectations and 
parallels to previous recessionary 
cycles, there are no significant 
signs of sustained or heavy trading 
down – at least not just yet!” 

  Find out more at euromonitor.
com/insights/drinks

It shows that bookings for 
higher-end establishments 
(of more than $80 per 
person) are almost double 
the number of 2021.
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BEER REPORT

Bush Moa Mid Ale  
2.5% ABV 330ml 12-pack RRP $26.99  
Moa Brewing  

Low alcohol options in the beer category are 
massively popular and options like this are a 
happy middle ground. At 2.5% ABV there’s 
enough alcohol to retain great flavour. A 
good balance of New Zealand malt and hops 
presents a nicely balanced flavour profile that 
keeps you coming back for more.

Garage Project Good Shout  
4% ABV, 330ml RRP $4.50, 6-pack RRP $24  
Garage Project  

It’s taken a while but Garage Project have 
finally (by their own admission) come to the 
party with a low carb option. Good Shout 
Hoppy Ultra Low Carb is the product of 18 
months of development and the result is a 
light, zesty, flavourful drop with excellent 
hop characteristics. The American Citra and 
Simcoe hops have a fruity, citrus zip to them 
and the beer is super drinkable. At 4% ABV and 
99% carb-free, this is a beer that will satisfy 
the craft fans and health-conscious alike. 
Recommended.

Heineken Silver  
4% ABV, 330ml 12-pack RRP $31.99 and 24-pack  
RRP $54.99  
DB  

Heineken’s entry into the low-carb category is 
Heineken Silver – a 99% carb-free beer with 
only 88 calories per bottle. An easy-drinking 
lager, the bitterness is dialled way back and 
smoothness is prized above all else. Heineken A 
Yeast retains that distinctive Heineken flavour. 
A welcome addition to the Heineken stable 
for summer. 

Moa Panorama Low Carb Lager  
4% ABV 330ml 6-pack RRP $17.99  
Moa Brewing  

Moa’s low-carb offering is a well-balanced, 
easy drinking lager that is better for the 
waistline. At just 86 calories per can and 4% 
ABV it’s a great option for a sessionable lager. 
Crisp and refreshing, this will really come into 
its own as the months get hotter.

Pražačka Pale Lager RED   
4% ABV, 500ml RRP $3.99  
Q Liquid  

This traditional Czech pale beer is a light 
golden colour with pleasant yeast aroma, a 
fresh taste and mild bitterness. It was awarded 
Double Gold medal at the European Beer 
Challenge 2023 in London.

Pilsner Urquell   
4.4% ABV, 500ml RRP $7.99  
Q Liquid  

Pilsner Urquell, the world’s first pilsner, is an 
historic beer from the Czech Republic and now 
available through Q Liquid. Brewed at Urquell 
brewery in Plzeň in 1842, it introduced the 
world to the first golden ‘pilsner’ lager. 

Bira 91 Lager  
4.5% ABV, 330ml 6-pack RRP $19.99  
World@BWS  

Bira 91 is an Indian craft brewery with a range 
of interesting beers. Their take on a classic 
lager is a crisp and refreshing thirst quencher 
absolutely designed for summer. A simple, 
down-the-line lager, it pours clean and golden 
in the glass. The flavour profile features pine 
notes from the German hops and a dry, 
crisp finish. Coming from India, the brewers 
recommend pairing it with biryani, curry or 
even kathi – a roti wrap.

Bira 91 Superfresh White  
4.7% ABV, 330ml 6-pack RRP $22.99  
World@BWS  

Bira 91’s Superfresh White is a wheat beer 
with a hint of citrus added. While based on 
a Belgian-style wheat beer, Superfresh has 
an international flavour with the addition of 
orange peel from South America and coriander 
seed from India. Pouring slightly cloudy, 
this is a spicy brew with a hint of sweetness 
playing against the tart citrus hops. Would pair 
beautifully with seafood dishes.  

Note: Beers are listed in order of % ABV.

here
 comes the sun

Bira 91 is an Indian craft brewery with a 
range of interesting beers – their take on a 
classic lager is crisp and refreshing. 
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World@BWS brings global flavours to New Zealand 
Distributor World@BWS offers an 
exclusive global portfolio of beers, 
wines and spirits…

WITH OVER 12 years of experience in 
liquor retail in New Zealand, the team 
at World@BWS are now dedicated to 
bringing world famous and exclusive 

beers, wines and spirits to retailers 
and on-premise establishments around 
New Zealand.

Based on the beautiful Coromandel 
Peninsula, the World@BWS team 
understand market trends and carefully 
research each and every product in their 
portfolio to make sure of the history and 
provenance behind them. 

The range from World@BWS currently 
includes leading beer brands from India, 
as well as whiskey, gin, rum, tequila, Port, 
and liqueurs from around the world. 

Discover the full range of premium 
beers, wines and spirits available 
exclusively through World@BWS.

 Visit online at worldbws.co.nz

Highlights from the World@BWS range

Volbeat ‘Seal the Deal’ Rum 
A super-premium 
Caribbean rum crafted 
as part of the spirits 
line from Danish rock 
band Volbeat. Blended 
from hand-selected 
Caribbean rums hailing 
most prominently from 
the Dominican Republic 
and Trinidad & Tobago, 
‘Seal The Deal’ is a 
blend of unaged and 
three- to five-year-aged 
column distilled rums, 
aged in ex-bourbon 
barrels.

Cihután Rum
The ancient Mayan heritage of El 
Salvador inspired this range of 
rums, which is the country’s first. It is 
crafted by hand in the heart of the 
Cihuatán valley. 

Storywood Tequilas 
A world-first range of super premium 
sipping tequilas – Storywood is the 
only tequila range to be fully matured 
in Speyside whisky and Oloroso 
sherry barrels.

McGrath’s Irish Creams
Available in Original, White Chocolate, 
and Peanut Butter, these Irish cream 
liqueurs are made in small batches with 
fresh cream from the local farmers of 
county Tipperary in Ireland.

Bira 91
Refreshingly modern beer, imagined 
in India. Founded in 2015, Bira 91 is 
India’s #1 microbrewery with one of 
the fastest growing brands in the world 
and a diverse portfolio of award-
winning beers. The range available in 
New Zealand includes:
• Bira 91 Boom
• Bira 91 Super Fresh White 
• Bira 91 Lager 

Indri
A multi-award-
winning single 
malt whisky 
from India. Indri 
Indian Single 
Malt Whisky has 
a nutty depth 
of flavour from 
burnt pineapple, 
citrus, and raisin.

Lucky Sod Irish Liqueur
A deliciously moreish 
combination of 
dark Irish whiskey, 
smooth vanilla and 
toffee caramel 
flavours. Delicious 
served straight up 
as a shot or over 
ice. It is also highly 
mixable – great 
served long with 
cola, or as a chaser 
alongside beer.

Thunderbolt
A classic Indian beer 
brand, Thunderbolt Super 
Strong beer is full of citrus, 
pine, and tropical fruit 
notes and packs a punch 
at 7% ABV.

Available in 500ml cans. 

Scorch Liqueur 
A smooth Scotch 
whisky liqueur 
infused with blood 
orange, vanilla 
flavours and waves 
of warming chilli 
heat. It is great 
served long with 
ginger ale, or even 
to make a fiery Old 
Fashioned. Or simply 
serve straight up as 
a shot or over ice.

SHOWCASE

DPS FP

QPV QP

TPH TPVHPH HPV

FC

Premium Placements

Advertising RatesStandard placements

Front Cover
Includes:
- Front Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared 

in collaboration with Drinksbiz editorial and design team

Cover Wrap
Includes:
- Front Cover of Drinksbiz
- Outside Back Cover of Drinksbiz
-  DPS ‘cover story’

Showcase
A promotional showcase for your brand or business. Copy and 
imagery must be supplied. Available from 1⁄4 page size to double 
page spread.
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INDUSTRY NEWS

Papa Salt lands on NZ shores
AN AWARD-WINNING gin created to capture Australia’s laidback lifestyle 
has arrived in New Zealand just in time for summer and is now available 
through distributor Tickety-Boo. 

Papa Salt is an Australian coastal gin brand made by five friends 
who met through their work in the film industry: Margot Robbie, Josey 
McNamara, Tom Ackerley, Charlie Maas and Regan Riskas Maas.

United by a love of gin and a shared passion for the easy-going lifestyle 
on Australia’s east coast, the group began working together to formulate 
their own gin in 2018, finally settling on the final iteration (#59) after five 
years of backyard experimentation. 

Revealing subtle notes from native Australian botanicals – roasted 
wattleseed and pink peppercorn, wax flower, hibiscus and citrus peel, 
and finished with just a hint of minerality from oyster shell – Papa Salt is 
presented in a distinctive bottle designed to reflect the velvety texture of 
decades-old sea glass.

It won a Platinum Medal and Best Gin at the 2022 L.A. Spirits Awards 
before launching exclusively in the Australian market in May this year, with 
its first product run selling out in 48 hours.

Papa Salt is distilled at the award-winning Lord Byron Distillery – a 100% 
zero waste facility powered entirely by renewable energy. The co-founders 
say that Byron Bay was the natural choice for the brand’s production due to 
the region’s abundant botanical offerings and co-founder Margot Robbie’s 
Gold Coast upbringing.

“I always find myself telling people overseas how incredible the food and 
beverage scene is in Australia,” says Robbie. “I don’t think people realise 
just how much there is to discover here. Every time I come home, I discover a 
new microbrewery or boutique gin to try. I truly think Australia is producing 
the best gins in the world and we want our gin to sit alongside the very best. 
That’s why we make Papa Salt in Australia.”

Papa Salt Coastal Gin (700ml) RRP $91.99

 Tickety-Boo

Papa Salt founders

SHOWCASE

Beam Suntory and 
Frucor Suntory launch 
Suntory Oceania
BEAM SUNTORY and Frucor Suntory have announced a new 
AU$3B multi-beverage partnership across the premium spirits and 
non-alcohol segments in both Australia and New Zealand, called 
Suntory Oceania.

Under the Suntory Oceania umbrella, Beam Suntory and Frucor 
Suntory together will create the fourth-largest ANZ beverage 
group in Oceania with full end-to-end control of its portfolio, 
including manufacturing, sales, and distribution. Preparation will 
start now to ensure the partnership is operational for mid-2025 in 
Australia and 2026 in New Zealand. 

Suntory Oceania’s 40 market-leading brands will include 
Jim Beam and Maker’s Mark Bourbon, Hibiki Japanese Whisky, 
Canadian Club Whisky, V Energy, Maximus and Suntory BOSS 
Coffee, among many others, and spans premium spirits, RTD 
alcohol beverages, juice, water, soft drinks, coffee, energy and 
sports drinks.

The construction of a new AU$400M net-zero facility in 
Ipswich, Queensland, will be the catalyst for Suntory’s growth 
ambitions. Complementing current manufacturing operations 
in Auckland, the new Queensland site will become home to 
additional beverage processing, packaging, warehousing, and 

distribution. The new facility is on track to be operational in mid-
2024 with the ability to produce 20 million cases on start-up and 
over 50 million cases in the future.   

Mark Hill, Managing Director of Beam Suntory Oceania, 
commented, “This collaboration demonstrates our belief in the 
growth potential of the Australian and New Zealand markets. We 
are immensely grateful for our long and successful relationship 
with Coca-Cola Europacific Partners, which will continue through 
to 2025.”

Frucor Suntory CEO, Darren Fullerton said, “This new venture 
is all about bringing the best of Suntory to Oceania. With the 
ability to accelerate our growth trajectory, we strongly believe it 
will redefine market dynamics and offer more consumer beverage 
moments from sunrise to sunset, unlocking innovation for our 
customers across retail and hospitality industries.” 

Ad space 1x 3x 6x

Front Cover Package FC $9,750 POA POA

Cover Wrap Package FC POA POA POA

Outside Back Cover FP $5,500 POA POA

Inside Front Cover DPS $7,250 POA POA

Front or back cover 
gatefold

IBG POA POA POA

Double page spread DPS $6,750 $5,750 $4,950

Full page FP $3,950 $3,450 $3,250

Half page HPH, HPV $2,750 $2,350 $2,050

Third page TPH, TPV $2,250 $1,850 $1,650

Quarter page QPV, QP $1,850 $1,550 $1,350

All prices exclusive of GST and net of agency commission.
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COVER STORY – CORUBA

SUMMER IS on the way and Jamaican rum 
brand Coruba has added to its popular 
range with two new RTDs in cans. 

The new releases blend Coruba’s iconic 
2-year barrel aged golden rum with soda 
and refreshing fruit flavours to create 
drinks that are simply “Summer in a can”. 

Launched in September, the new 
products are luscious ‘Raspberry & 

Grapefruit’ and tropical-toned ‘Mango & 
Passionfruit’. The 330ml can format (5% 
ABV) is available in 10-packs. 

Stephen Burke, National Brand 
Ambassador for Coruba, says that the new 
mixed drinks in cans are perfect for the 
return of backyard barbecues, beach trips 
and everything else a Kiwi summer brings.

“Most Kiwis are familiar with the classic 

Coruba Original and Cola combination, 
but we’ve gone down a very different 
road with these new cans. We’ve blended 
the Coruba Gold with soda and some 
amazingly refreshing tropical flavours. 
The result is a drink that classic Coruba 
enthusiasts will love, as well as new 
drinkers. Even people who traditionally 
don’t drink a lot of rum are loving these 
new cans, so there really is something for 
everyone to get on board with.” 

A supporting campaign is already 
underway with in-store displays around 
New Zealand. OOH (Out of home) 
advertising is also scheduled to begin 

Coruba has launched two new RTDs that offer 
consumers even more ways to enjoy its authentic 
barrel aged Jamaican golden rum this summer…

Coruba – authentic Jamaican rum
FIRST ESTABLISHED on the Caribbean island of Jamaica in 1889, Coruba was 
known as Compagnie Rhumière de Bâle (The Basel Rum Company) in its early days. 
It is the initials of this original parent company from which Coruba draws its name: 
Compagnie Rhumière de Bâle (CO-RHU-BA)

From this original globetrotting company, The Rum Company Kingston was set up in 
1929 and later purchased by the stalwart of the Jamaican rum-producing scene: J. 
Wray & Nephew Co.

Today, Coruba maintains the strict protocols required for a spirit to be called 
“Jamaican Rum” and carry the protection of a Geographical Indication (GI). The 
Jamaican Rum Geographical Indication states that if a product is aged, then this process 
must happen in oak barrels, and on the island of Jamaica. All Coruba rum – including 
the spirit used in Coruba RTDs – is aged this way for a minimum of two years.
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COVER STORY – CORUBA

in early October with billboards across 
the major New Zealand metro centres, 
as well as TV on demand, social content 
and more. 

Coruba ramps up pre-summer
The new product launch builds on 
Coruba’s position as New Zealand’s #1 
Rum by volume*, having been one of the 
top-selling rums in New Zealand for over 
40 years. 

Earlier this year, Coruba launched a 
major new campaign featuring evocative 
sunset imagery and the tagline “Sun 
down, Vibe up”. 

This campaign has brought Coruba to 
the forefront of consumers’ minds through 
nationwide activity including print, social, 
OOH, and in-store promotions. 

 Coruba is distributed in New Zealand 
by Thirsty Camel, a joint venture of 
Campari Group. Order from Thirsty 
Camel, Tasman Allied, Trents, Gilmours 
Bidfood and all good wholesalers.

*Source: Nielsen Scan data: DARK RUM- Latest year to 
date – Week Ending 10/09/23

NEW from Coruba 
TWO NEW mixed drinks from Coruba are now available in New Zealand, just in time 
for summer. A blend of 2-year barrel aged Coruba gold rum with soda water and fruit 
flavours. Best enjoyed at the bach, beach or backyard – anywhere with mates were the 
Sun is down and the Vibes are up.

5% ABV, 330ml can – available in 10-packs RRP $32.99

Coruba with Mango, Passionfruit & Soda
Sweet tropical mango and slightly tart passionfruit combine perfectly to make this 
summer’s most refreshing drink.

Coruba with Raspberry, Grapefruit & Soda
Refreshing fruity raspberry and delicious grapefruit work perfectly with Coruba 
Jamaican Gold Rum for a delicious drink as the sun sets.

“Even people who traditionally don’t drink a lot 
of rum are loving these new cans, so there really is 
something for everyone to get on board with.”

8 Wakatere Place, Thames, 3500, New Zealand
Email: sales@worldbws.co.nz

www.worldbws.co.nz 

All these brands and more!

Online and e-news
A range of online advertising and promotional options are available in the Drinksbiz e-newsletter and on our website.  
Contact Roger Pierce for more details m 0274 335 354  e advertising@drinksbiz.co.nz



Roger Pierce  m 0274 335 354  e advertising@drinksbiz.co.nz 

 Trade Media Limited, PO Box 37745, Parnell, Auckland 1151 

Ad space Specifications

Front Cover Package
Includes:
- Front Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared in collaboration with 
Drinksbiz editorial and design team  

FC

Cover: 210mm wide x 297mm high

8mm bleed on left edge to include spine. Minimum 
of 3mm of bleed on top right and bottom edges. 
Template available on request.

NOTE: Please leave 60mm space from the top of the 
page for the Drinksbiz masthead

Cover Wrap Package
Includes:
- Front Cover of Drinksbiz
- Outside Back Cover of Drinksbiz
-  DPS ‘cover story’ – a 2 x page feature advertorial story prepared in collaboration with 
Drinksbiz editorial and design team  

FC

Cover: 210mm wide x 297mm high or 
Full wrap: 420mm wide x 297mm high  
+ 3mm of bleed on all edges 
NOTE: Please leave 60mm space  from the top of the 
page for the Drinksbiz masthead

Outside Back Cover FP 210mm wide x 297mm high + 3mm of bleed on all 
edges

Inside Front Cover DPS 420mm wide x 297mm high + 3mm of bleed on all 
edges 

Front or back cover gatefold IBG Full page (see below) plus gatefold page 207mm wide x 
297mm high + 3mm of bleed on all edges 

Double page spread DPS 420mm wide x 297mm high  
+ 3mm of bleed on all edges 

Full page FP 210mm wide x 297mm high  
+ 3mm of bleed on all edges 

Half page horizontal
Half page vertical

HPH
HPV

190mm wide x 128mm high
85mm wide x 276mm high

Third page horizontal
Third page vertical

TPH
TPV

190mm wide x 79mm high
50mm wide x 276mm high

Quarter page vertical
Quarter page

QPV
QP

42mm wide x 265mm high
85mm wide x 128mm high

DPS FP QPV QPTPH TPVHPH HPVFC

Specifications

MATERIAL DELIVERY
Files may be sent to Drinksbiz via email to 
advertising@drinksbiz.co.nz. Please ensure all files 
are of high-resolution CMYK PDF.

Technical specifications
Images may be subsampled to a minimum of 300dpi; image compression 
should be at the highest available JPEG quality setting. All fonts must 
be embedded in the PDF or converted to paths. Embedded fonts must 
not use CID/Indentity-H encoding. Please ensure the PDF is created as 
Composite CMYK, with all transparencies flattened, using Acrobat 5 
compatibility (PDF version 1.4).

Advertisements must be correctly sized (to A4 specs) as listed, and full 
page ads must include 3mm bleed. Please supply a single PDF file only – do 
not include any other documents, images or fonts.

Colours should be specified as CMYK, and all images should be 
CMYK separated – suggested separation specs are UCR separation, 95% 

black limit, 320% total CMYK ink cover, approx 15% midtone dotgain. If 
you expect a colour match, you must provide an accurate colour proof 
of your advertisement at actual size. Note that desktop colour inkjet 
or laserprints are not considered to be accurate colour proofs. You are 
responsible for ensuring that any supplied files are correct and colour-
accurate – Drinksbiz will not provide colour proofs prior to printing.

Other formats
If you are unable to supply artwork as PDF to our specification, other 
formats may be acceptable – please email advertising@drinksbiz.co.nz 
to discuss this before sending any artwork. Note that formats other than 
PDF may incur an additional processing charge, or be rejected if supplied 
without prior consultation.

We reserve the right to charge for any extra work required, or to 
reject any advertisement that does not meet our standards. Drinksbiz 
will not be responsible for any errors in supplied advertising material, 
and we will not provide a proof of your advertisement prior to printing. 
Please ensure you have checked and approved the actual file and 
printout you are supplying.


